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Communications technologies are both enabling and provo-
king the emergence of new patterns of work, economic 
transactions, and governance. The new ethics of work shifts 
the emphasis from individuals competing within closed 
corporate structures to open network organizations characte-
rized by passionate commitment, collaboration and openness. 
The new economic patterns involve a shift from scarcity to 
the abundance of resources such as space, knowledge, and 
time and from the economic value of things (including 
labour) to the extraction of value through the identification of 
patterns among a multitude of things. Finally, emergent 
governance structures demonstrate the possibility of bottom-
up arrangements that interconnect local communities to the 
global level through different cultural-geographical scales of 
networking. Capturing the opportunities intrinsic in these 
trends and steering the development of ICTs towards these 
emergent values has the potential to transform our societal 
structures in a way that fully addresses the financial, environ-
mental, and democratic crisis we now face.
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Web and Internet technologies initiated the fourth industrial 
revolution in less than 20 years since their entry into main-
stream communication scenarios, significantly changing 
economics and society. Digitization and mobile technologies 
speed up communication and provide the tools to control 
value chains of ever increasing complexity, that have long 
crossed the limits of single organizations or countries.

How can information and communication technologies help 
to establish fair and sustainable models of global and local 
economies and overcome serious disadvantages of current 
market forces?
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